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Researchi Analyze. Interpret. Understand.

A FASTER, EASIER WAY TO CONDUCT
GLOBAL BUSINESS RESEARCH

Globalization is the biggest opportunity and the greatest
challenge for the future of business. Gale Business Insights:
Global is the first online resource that empowers
professionals to not just research topics, but to provide

the tools to interpret their research. With unique access to
the most meaningful business information, Gale Business
Insights: Global is designed to give researchers a true
competitive advantage in the international marketplace.

Deep business intelligence
powered by statistical data lets
the researcher spend less time
searching for data and more time
utilizing meaningful results.

By combining extensive authoritative data and powerful analytical
tools, Gale Business Insights: Global benefits professionals by:

- Equipping researchers with the facts they need on international
business topics and to compare global economies, companies
and industries with the data and the tools needed to analyze
information—wrapped within the context required to interpret
results from an international perspective

- Allowing researchers to find organized content around countries,
companies, industries, and topics in one place from many sources

- Enabling researchers to meet their needs of seeking hard-to-find
data—therefore accomplishing their tasks and goals quickly for
ease and productivity
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Transforming Learning through Innovation
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Give researchers the tools they need to succeed... now!

Be the first to discover the future of business research.
Visit www.gale.com/businessinsights to learn more and sign up for a free trial.
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